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ke MacMzir, president of
530 million Amevican Ex-
press represeniative Mac
Nair Travel Management in
Washington and Alexandra and
Clantilly, Va,, never knew his agency
waould build o reputation as ane of
the best In palitical travel,
According to hlm, It was all by
chance that he and his wife Ellen got
invelved in the political arena
“I was working for Iberia Airlines
in Mew York and got relocated o
Washington, and my wife lad been
working as a travel agent for three
weirs B Manhattan belore she came out to
[Washington | locking for a job,” MacNair re-
menihered, “In 1988, she found a job as a0 on-
site agent for the Bush-Quuayle campaign with
Distion World Travel in Washington,”
"This was their first foray ko the world of
political travel. After earning o nuwme for her
tireless efforts on the previcus presidentiol
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citmpraign, Ellen MacMair was again ashed o
wark for the Bush camp in 1952, Then in 1596,
she ciemn travel for the Pale-Kemp compoign.

Milee MacMair explained that last year his
agrncy was approached by several camgs that
wanled to work with them because of Hwsr
previous political experiences.

*Thiz time around we were aceount min-
agers for the Bush-Cheney campaign, and Ac-
cent Travel in Austin, Texas, took care of all
the ravel booking meeds,” he said

The agrency did provide some cuslomer ser

‘You feel
you helped
change
history

when the
candidate
wins.!
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vice gdsistance in
the beginning,
bt basically il
helped supervise
the entire project

Mae:Mair joked
that the project
showed how a
spArit of gompera-
o e, exEsL in
palitics, pariscular
Iy in palitical travel that is

“There's a vision you attach your-
self to when working in this area —
of getting that person to the White
Heouse — which really raises everyone o the
naxt level” be sald. “Flus you feel you helped
change history when the candidate nctunlly wins,
and somehow yoi were part of that process.”

MacNuir added that political agents, such as
his wife, start cul knowing about and maybe
even liking the candidates, ot gain o new re
spect for what candidates actually go through
i trying 16 make i 1o the prisidency,

“Folles gre working on pure energy and ‘no’
i% never an wnswen,” he zaid, "It's a grueling
expericnce with days when everything that
can go wrong does. There are also moro
changes invalved than in o sormad busaness
travel account.”

But this work ends up becoming a 32 million
b 53 million progect i ihe campaden goes afl
Ll iy,

MacMair pcded that be warks with several
conpanies that don'l seem polilical in nature,
spch 4% the Amerscan Truck Association, but
[ocirses on their political sidea

About 20% of the agency's clents invalve po-
litical trave], while 508 of its business cormes
from contocts made during past campaigns
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Growing expertise

acNair 'I'ravel Management doesn’t

just know about the political scene.

The agency considers itself to be a

travel management and logistical
company whose business mix is comprised of
75% corporate travel, 15% vacation and 10%
groups, meetings and incentives.

Some of its other specialties include Spain,
honeymoons and retired military travel. It has
separate Web sites for these areas. The Spain
site is at www.goawayspain.com, the honey-
moon site is at www.travelagentoflove.com
and the military site, coming this summer, is

MacNair Travel Management has separate Web
sites for its specialities, including honeymoons
and Spain, ahove.

at www.armedservicesvacations.cam,

ey b lnsibed noclientels around (he
sirengths of my consullants,” szid Mike Mac-
Mair, MacMair Travel Monagement president

A Bt of romanees hivve sparked during polit
el campaigns, =0 we end up dolng lesore
travel dewn the road for themn by planning hon-
eymoons sl anniversry eruises,” he added,

Benze of the agency's ivolvement in polit-
cal trawvel, it has garnered a lot of refierrmis frem
political arganizations, elubs and trade associn
o on ils rester 18 akso bas recetved relermls
fresm people wanting help on travel managemen?
policies nod syzstems for their polibenl events.

“We truly consider aurselves a cansulting
T ] ot an agerey, We eall ourselved con-
sullants ar project managers, not agents, and
ey do comne up with payment plans catered to
our clients' needs,” MecMair said.

“lrood travel consultnnts hove to ash great
questions, and this is spmething we ke pride
" he explained, “We oncenteate on being
paad fraved consultants and on helping solve
problens for aur clients,”

In o number of ways, sccording fo MacMair,
this type of ravel does help grow your busi-
ness, "Clients view the complexity of what we
dio with & bat af respect and end up wanling o
wearle with ws agin.”
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